


Chatham Enters the Diamond Business
With New Lab Grown Product
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grown gems. He suid the growth
time is 40 days, which he noted
is fuster than his emerald. ruby
and sapphire production. He said
that his diamonds will be pro-
duced in a range of quality, as his
calored gemstones are.

“It’s not a simulunt like cubic
Zireonia: iU's lab grown. possess-

ing all the physical properties of

adiamond,” said Chatham. *Bin
because of the environment it's
grown in, shightly different ¢hag-
acteristics will set it apart,”
Chatham Created Diamonds
will be sold to the industry in cut
form, said Chatham. in | carat to
1.5 carat sizes at this time, He
said it hasn't been determined
whether the stones will be cut in
Russia or Thailand. The product
will probably be sold at about
“10% of the cost of natural,” said
Chatham. Tt will be avuilable not
only in white, but in faney colors,
also, predominantly yellow at this
time. “Right now, we don’t have
total control of what color comes
out because of trace impurities.”
Chatham said the process used
to create the lab-grown diamonds

s not as efficient or productive as
his emerald, ruby or sapphire pro-
duction at this time. Eventually
the company would like to pro-
duce created diamonds on the
same level it does its other gem-
stones,

“We're not the first to venture
into lab-grown diamonds,” suid
Chatham. “General Electric in

1954, even De Beers, This prod-
uct has been around for a while in
other industries, Up untl now, the
research has been aimed at grow-
ing lurger ¢rystals for the elec-
tronic industry. We're pioneers to
bring it in as & commercial ven-
ture to the jewelry industry.”
Steve Feldman. vice president
of sales and marketing for
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' ‘ Chatham, said that it"s in the best

interests of the industry that
Chatham bring this product to the
industry because of its reputation
and expertise with lab-grown
gems,

Feldman said thut he does not
see Chatham Created Diamonds
competing with nawral dia-
monds. “"We do believe that it
may have an effect on the CZ
markel. People out there who
can't afford & quality diamond
will now have unother alterna-
tve,”

As word about this new devel-
opment spread among the trade
late in the day vesterday. the sen-
erul reaction wis ane of surprise.
Muost were looking for more in-
Formation, such as how distin-
guishuble the lab-grown stones
would be fron nitural digmonds.
how the pew product would af-
fect the diaimond murket and how
it might altelt the CZ business.

Said Preston Foy. National Di-
rector of the Diamond Promiotion
Service. a division of Ayer. De
Beers' .S, murketing ugency.
“There’s u place for everything
in this mdustry. as long 48 we re-
main ethical in our distribution.
But how romantic can a man-
made diamond, or whatever he
calls it, be compared to a natural
diamond? Would a woman want
to receive a man-made diamond

ds an engagement ring. or adig-
mond made by the Creator?”

Unfortunately. Chatham did
not have any product sumples to
display at the JA Show, “This an-
nouncement is sort of prema-
twre,” said Feldman. “We did it
because it was convenient to
catch all the press here, But the
industry should know it's com-
ing. We hope to have produet
samples by the San Diego show
in August,”

Chatham said he'd like the
Gemological Institute of Amer-
ica to grade his new stones. W
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